KEEPING YOUR INFORMATION PRIVATE
LIFE INSURERS’ ENDURING COMMITMENT
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PRIVACY.
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Consumers have the right to expect their personal information will be kept
confidential and secure by life insurers. It is a right they have enjoyed for
hundreds of years in America, as life insurers have historically respected and
maintained the privacy and security of the personal information they receive.
It is part of what consumers deserve and receive as they purchase financial
products from life insurers that reduce risk and increase their financial security.
Our industry’s commitment to appropriate use and safeguarding of consumer
information has helped establish what has become a comprehensive federal
and state regulatory framework governing the use and disclosure of personal
information for the insurance industry. Insurers’ appropriate use of data
benefits consumers in terms of fair pricing, providing products that are tailored
to their needs, and creates efficiencies in the market so consumers do not
need to provide the same information multiple times.
Life insurers recognize their affirmative and continuing commitment to respect
consumer privacy through transparency in the collection, use and disclosure
of personal information. Our industry supports reasonable consumer control
over their personal information. Consumers have legitimate expectations that
the personal information entrusted to and used by businesses will be kept
confidential and secure.
Uniform federal standards should empower consumers by requiring
businesses to provide clear and concise notice about the collection, use and
disclosure of personal information; and, the reasonable ability for consumers
to have control over their information, including the ability to access and
correct inaccuracies, consistent with legitimate business purposes and/or legal
requirements to retain such information. The standards should apply uniformly
to all business sectors.
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